
Brand YOU!
Bringing the *personal* back into branding.

Slides: tinyurl.com/brandyou2018NOW

Handout: tinyurl.com/BY2018NOW 1



Hi!

I am a Career Director for
at the UC Berkeley School 
of Information. 
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I am a career coach + 
community builder, using 
design thinking to help 
people connect to 
meaningful work.
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“An utter disappointment and abysmal failure.” 
- Orange County Web Design Blog

“Insanely great it is not.” - Marketwatch

“My god, am I underwhelmed.” -Gizmodo

“Consumers seem genuinely baffled by why 
they might need it.” - Businessweek
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Branding
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A person’s gut feeling about a 
product, service, or entity. 

Shorthand for: experience, emotions, values, priorities. 

Perception Reality
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How do you cultivate a 
successful brand?
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“A buh-buh buh 
buh-buh!

...easy as 
1,2,3…”
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Be better than the 
competition.
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Be better than the 
competition.
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Be different, be YOU.1
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Individuality is the one 
place in your life where you 
have no competition.
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Consider your beliefs & purpose.

Strengths

Communication 
Style

Values

Passions

What do you believe in?

What are you willing to 
commit to?

What are you curious 
about?
What do you LOVE? 

What drives you?

What are you 
good at?

When are you 
“in flow”?

What do you 
never want to do 

again?

How do you interact 
with the world? 

What brings you 
energy? 16



You have to 
STAND OUT
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You have to 
STAND OUT
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EMBRACE
who you are.
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See it in action: 1. Be different, be YOU.
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What can this story tell us?

Injecting the personal into the professional can 
boost performance & the quality of care. 

“...people will forget what you said, people will 
forget what you did, but people will never forget 
the way you made them feel.” 

- Maya Angelou  
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Make it personal.2
- show humanity, 
- help others.

23



Consider your audience.

What does your target audience want?

How can you help overcome obstacles?

What will life look like if they 
reach success?
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See it in action: 2. Make it personal.
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Always be 
innovating.3
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≈

See it in action: 3. Always be innovating.
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Job-Changer 
Innovation: 
Functional Resume 
Format
• Especially helpful if 

you are switching 
careers

• Focuses on 
transferable skills

• Can be a “hybrid” 
format
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Putting it all together.
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Pulling it all together! 

Brand Statement.

StrengthsPassionsValuesCommunication 
Style

What does your target audience want?
How can you help overcome obstacles?

What will life look like if they reach success?
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1 min. Business Card 
Branding Challenge!

What How Who

Impact / Problem Solved

+ +
=
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What How Who

Impact / Problem Solved

+ +
Career 
coach

Design 
thinking

Technology, 
RTW moms

= Connect to meaningful work

Example:
Career 

Changer
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+ +
=

Example:

What How Who

Impact / Problem Solved

Build 
scalable 
systems

Eng, Sys, & 
People BP

Technology 
companies 

Improve life in significant & 
measurable ways for real people

Dad
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Your Brand +
Networking

building a learning & collaborative
community.
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Networking....
is not selling or taking. 
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Networking....

is asking for directions               saying hello.

42



What directions are you looking 
for?
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Final Notes.
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Make it easy for others to 
understand your strengths and 

what is unique about YOU.
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Capture the 
goldfish. 46
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Rebecca Andersen
rander@berkeley.edu
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